
Going Digital



Do You Need a Website?
YES! 

50% of Small businesses do not 
have a online presence!



• Your Website is like a Billboard or 
Shopfront

• What does it say about your business?

• Does it make people want to know 
more?

What are Websites?



•How do your customers currently find your business?
•What do your customers want to know about your 

business?
•Would having a website make it easier for your 

customer to find out general information about your 
business before visiting your bricks and mortar 
business?
•Would having a website improve your customer 

service?
•Would having a website increase your sales?

What Do You Want Your Website to Do?



Promotional or content websites
• focus of a promotion website is to 

promote the products or services 
•written content is the prime 

interaction 
• equivalent of a brochure 
• updated regularly

Types of Websites



Types of Websites
E-commerce websites
• designed to sell products, services or subscriptions 
• this type of website will: 

• present customers with products through 
images and information
• accept orders through the website
• provide a gateway for processing payments
• might manage user details and customer 

services 
• create additional sales for your business 



Other Types of Websites



Exploring Website Terminology
•What is a html code?



•What is a menu?
•What is a Hypertext link?
•What is a slider or carousel?
•What is an image tag?
•What are keywords?
•What are home pages and landing pages

Exploring Website Terminology



Site Optimisation (SEO)

How will you be found?



• Gets your website increased visibility

• Improves your overall site traffic/visitors

• Gives you more valuable leads 
(enquiries)

• Helps you turn web-skimming visitors 
into purchasers

• Reduces your costs (less paid 
advertising)

It’s a marketing strategy to help 
you get found online.

Why is SEO important?

Site Optimisation (SEO)



• Do you want to increase website 
traffic?
• Increase subscribers to your 

website?

• Get customers signing up to your 
newsletters?
• Boost your sales?
• Get more readers for your blog?

What Do You 
Want Google to 

Do For You?





Targeting Your Customers
• Who are your target customers?
• What geographical location do you want to target?
• What keywords will they think of to help them find a product or 

service that your business offers? 
• What do they want to know about your business? 
• What do you want them to know about your business?
• How will they contact you?

Planning Your Website



You Have the Solution to their Problems

Attention – Grab their attention by telling them what problem 
you can solve for them. 
Remember, you only have 7 seconds for this.

Interest  – How do you solve their problem stories and pictures.
Desire    – Build emotion in your wording and use key words.
Action    – On every screen view, have a call to action telling them  

what you want them to do next.



Create Awesome Content
6

• When you write your website think 
about your product or service 
from your customers perspective.

• Update your content regularly, 
blogs are an easy way to do this.

• Use the AIDA & WIIFM principals

• If you have a shop include 
detailed descriptions of your 
products.

Speaking Google Language



Speaking Google Language
§ Discover the Keywords your customer will use to find a 

product/service like yours

§ Keywords are ideas, topics, words and you connect or 
associate with what you are searching for. 



q Domain Name

15 Critical Areas of Your Website



Choose a Domain Name from your keywords

2

§ As well as having your business name as your domain name also 
choose a domain name that uses your main keywords helps your 
client/customer find you more easily. 

§ You can link your keyword domain name to your main website to 
aid search results.

Speaking Google Language



q Domain Name
q Page Title

15 Critical Areas of Your Website



Make Your Webpage Titles work
§ Every page on your website needs to have a unique title.

§ Search engines use your titles to help them choose relevant 
pages to bring back in their search results.

§ Make sure your webpage includes those same your Keywords

Speaking Google Language



q Domain Name
q Page Title
q Headlines
q Sub-headings

15 Critical Areas of Your Website



Design your page so it’s attractive and easy to use
4

• When you design your website and write your web page copy think 
about creating your page for people to read and use.

• Make the topic and keywords of your page stand out for both people 
and spiders. 

• Be consistent with your brand colours, fonts, and create visual 
interest with appropriate images and white space.

• Remember to use headings and subheadings to highlight important 
points.

Speaking Google Language



q Domain Name
q Page Title
q Headlines
q Sub-headings
q Benefits
q Primary call to action
q Features
q Customer testimonials

15 Critical Areas of Your Website



q Easy navigation
q Appealing supporting images

15 Critical Areas of Your Website



• Look at Glossy magazines
• Compare product being used v still 

life
• Compare product in studio v lifestyle 

setting

The Importance of Good Photography



The Importance of Good Photography



The Importance of Good Photography



Every Image Needs a Name and an Alt-Tag
5

• Names and Alt tags are important because search 
engine spiders and the web-readers used by the 
vision impaired can’t see images. 

• Using descriptive names 
e.g: shortbread-berry-cake.jpg makes it 
easier for google to understand what the 
image is about than nik7531.jpg 

• Learn to describe your images using your 
image/page keywords in your description.

• shortbread
• strawberries
• blue berries

• cake
• summer berries

Speaking Google Language



q Easy navigation
q Appealing supporting images
q Content offers (obtain their emails address)
q Resources for customers to learn more about you
q Secondary call to action
q Contact information
q Links

15 Critical Areas of Your Website



Links help your clients get to know you
7

• Links or Hyperlinks let webpage users easily 
jump from place to place. 

• This can be on the same page using anchor 
text or different pages or websites, links can 
even automatically open email contact forms.

• Internal Links - between pages on your site

• External Links - to other websites

• Back Links - to your website

• Social Links - to your social media

Speaking Google Language



5
• Learn to describe your images 

thoroughly in your description.
• Use your image/page keywords in 

your description.
• Verbal searches using AI (artificial 

intelligence) are gain popularity 
(Siri, Bixby, Ok Google). This 
makes having alt-tags is even 
more important.

Speaking Google Language



Make Sure Your Website is Mobile Friendly
8

• Remember people often check 
websites on their phones and iPad.

• Google gives higher ranking to sites 
that are mobile friendly.

Speaking Google Language



Light-speed Load Times
9

• In our instant world people have lost patience for slow loading 
websites, if it takes longer than 3 seconds to load a mobile site 
you’ll probably loose your visitor.

Speaking Google Language



Get your SSL Certificate
10
• Secure Sockets Layer, it’s a standard security technology that ensures 

there is an encrypted link between your device and the website browser. 

• It ensures that the information that passes between your browser and the 
web server is private and secure.

• You can tell if your website or the website you are visiting has an SSL 
because it will have https:// instead of http://

Speaking Google Language



Drive Traffic to Your Website with 
You Tube



Video Statistics
• 66% watch video 2 or more times
• Visitors stay 2 minutes longer on website
• With optimisation, video increases chance of front page 

Google result by 53%
• Visitors are 85% More Likely to Purchase After Seeing a 

Video
• Retail sales with video increased conversion by 30%
• 52% say product videos help make purchasing decision



Old Spice Results
• On day 1 the campaign received almost 6 million views
• After the first week old spice had over 40 million views
• The Old Spice twitter following increased 2700% 
• Facebook fan interaction was up 80% from 500,000 to 900,000.
• OldSpice.com website traffic was up 300%
• The Old Spice YouTube channel became the all time most viewed 

channel 
• Subscribers to the YouTube channel more than doubled, from 65,000 

to 150,000
• The campaign increased sales by 27% over 6 months since launching 
• Old spice is now the #1 body wash brand for men.
• 1.2 billion earned media impressions, including features on national 

broadcast networks and international media outlets



Volvo Results
• Viewed more than 72 million times
• Shared over 6 million times on social networks
• Over 10 million impressions on Google
• Received extensive media coverage from all 

over the World – the subject of over 20,000 
editorial pieces online
• Earned an estimated media value of $70 million



• Adds experience
• Drive traffic to site
• Could go viral
• Host your own 
• or Embed HTML code from 

YouTube/Vimeo
• What could you do a video on?

Using Video



How to Start a You Tube Channel
You need a Google Account





Let’s Get Started!
www.wix.com

http://www.wix.com/

